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On December 19, 2019, the Competition Bureau (the Bureau) announced it had sent 
letters to close to 100 brands and marketing agencies involved in influencer marketing in
Canada, advising them to review their marketing practices to ensure compliance with 
the law. The Bureau reached out to brands and marketing agencies following a thorough
review of influencer marketing practices across various industries, including health and 
beauty, fashion, technology and travel. 

So-called “influencer marketing” has become an important means of advertising for 
companies in recent years. An influencer is an online personality who regularly creates 
and shares content with the public through online platforms such as social media 
networks, blogs or photo-sharing apps. Influencer marketing entails leveraging an 
influencers’ ability to create interesting and trustworthy content to market advertisers’ 
products and brands. 

The Bureau, among other global regulators, has identified influencer marketing as a 
potential source of misleading advertising. It has issued guidelines and compliance 
strategies for influencers and advertisers to follow to ensure that they do not violate 
misleading advertising laws.1

The Bureau has noted that, in order to comply with the law, influencers should clearly 
disclose the “material connections” or “relationships” they have with the business, 
product or service they promote. A “relationship” includes situations where the influencer
receives money or commissions, free products or services, discounts, free trips or 
tickets to events, or has a business or family connection with the brand. Influencers 
should prominently disclose the relationship it has to a business on every platform they 
utilize, using widely accepted hashtags such as #ad or #sponsored.

Advertisers who wish to compensate social media influencers should remember that 
influencers are making marketing representations on their behalf, and that they can be 
held responsible for sponsored posts, including if they disseminate misleading content. 
As such, advertisers should ensure that:
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 Influencers clearly disclose material connections to the product in every  social 
media post. This disclosure should be in a visible and unambiguous manner, so 
that it is readily apparent there is a marketing relationship; 

 representations made in social media posts are not false or misleading; and
 influencers are not making performance claims on the advertisers’ behalf, unless 

these claims are based on adequate and proper testing.

In addition, it should be noted that when advertisers hold contests that require 
consumers to post content on social media channels, this could also be considered 
influencer marketing. Appropriate disclosures (such as hashtags) should be utilized. 

Influencers and advertisers should be aware that the deceptive marketing practices 
provisions of the Competition Act apply to influencer marketing just as it would to 
traditional forms of advertising, and non-compliance can lead to significant penalties. 
Companies should therefore ensure that they have effective training, monitoring and 
compliance programs to ensure that all their advertising is #compliant with the Act. 

If you have any questions regarding influencer marketing, or other deceptive marketing 
issues, please do not hesitate to contact us.

1 See for example The Deceptive Marketing Practices Digest –Volume 4 available online.

By

Danielle  Ridout, Denes A. Rothschild, Joshua  Abaki

Expertise

Advertising & Marketing

____________________________________________________________________________________

BLG  |  Canada’s Law Firm

As the largest, truly full-service Canadian law firm, Borden Ladner Gervais LLP (BLG) delivers practical legal 

advice for domestic and international clients across more practices and industries than any Canadian firm. 

With over 725 lawyers, intellectual property agents and other professionals, BLG serves the legal needs of 

businesses and institutions across Canada and beyond – from M&A and capital markets, to disputes, financing,

and trademark & patent registration.

blg.com

BLG Offices

Calgary

Centennial Place, East Tower
520 3rd Avenue S.W.
Calgary, AB, Canada
T2P 0R3

T 403.232.9500
F 403.266.1395

Ottawa

World Exchange Plaza
100 Queen Street
Ottawa, ON, Canada
K1P 1J9

T 613.237.5160
F 613.230.8842

Vancouver

1200 Waterfront Centre
200 Burrard Street
Vancouver, BC, Canada
V7X 1T2

T 604.687.5744
F 604.687.1415

https://www.blg.com/en/services/practice-areas/corporate-commercial/advertising-marketing
https://www.competitionbureau.gc.ca/eic/site/cb-bc.nsf/eng/04372.html
https://www.blg.com/en/people/_deactive/r/ridout-danielle
https://www.blg.com/en/people/r/rothschild-denes
https://www.blg.com/en/people/a/abaki-joshua
https://www.blg.com/en/services/practice-areas/corporate-commercial/advertising-marketing
http://www.blg.com


3

Montréal

1000 De La Gauchetière Street West
Suite 900
Montréal, QC, Canada
H3B 5H4

T 514.954.2555
F 514.879.9015

Toronto

Bay Adelaide Centre, East Tower
22 Adelaide Street West
Toronto, ON, Canada
M5H 4E3

T 416.367.6000
F 416.367.6749

The information contained herein is of a general nature and is not intended to constitute legal advice, a complete statement of the law, or an 
opinion on any subject. No one should act upon it or refrain from acting without a thorough examination of the law after the facts of a specific 
situation are considered. You are urged to consult your legal adviser in cases of specific questions or concerns. BLG does not warrant or 
guarantee the accuracy, currency or completeness of this publication. No part of this publication may be reproduced without prior written 
permission of Borden Ladner Gervais LLP. If this publication was sent to you by BLG and you do not wish to receive further publications from
BLG, you may ask to remove your contact information from our mailing lists by emailing unsubscribe@blg.com or manage your subscription 
preferences at blg.com/MyPreferences. If you feel you have received this message in error please contact communications@blg.com. BLG’s 

privacy policy for publications may be found at blg.com/en/privacy.

© 2025 Borden Ladner Gervais LLP. Borden Ladner Gervais LLP is an Ontario Limited Liability Partnership.

mailto:unsubscribe@blg.com
http://blg.com/MyPreferences
mailto:communications@blg.com
http://www.blg.com/en/privacy
http://www.blg.com/en/privacy
http://www.blg.com/en/privacy



